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‘Get out when things

are gelling good’

The Master

Of Success

By Lucianne Goldberg

NEW YORK — Heary
Blackman Sell, among a
few other things, built a
fortune out of canned meat
products, One of them was
liver pate, and if his life
could be sliced as casily as
his pate, this extreordinary
man could be served up in
tasty bite-size portions and
leisurely digested.

But Henry Blackman
Sell's life has been a ban-
quet, a smorgasbord af
passions, careers, Ccauses
and talents, not the least of
which is the talent of being
& charming man. In every-
thing he touched — adver-
tsing, puoblicity, journal-
ism, merchandising, and of
course party-giving — Sell
scored what can only be
described as a suesces fou

Not to mention his one-
man crusade for the hot
lunch program in the na-
tion's schools!)

Parts of this extraordin-
ary lifle have been com-
pressed between bard cov-
ers in a book by his
long-time associate, Dr
Janet Leckie. Appropriately
called “A Talent for Liv-
ing," it has just been pub-
lished by Hawthorn.

Sell was born in the ham-
let of Whitewater, Wis. He
wandered hall way through
high school and gquit from
lack of interest on both
sides

By 1312 he was a [eature
wriler in Indianapolis. He
did a story on Queen Zen-
ara, leader of a gypsy

friend. “She took my palm
in bers and changed my
life,” he recalled. “Zenora
told me T was failure-proof,
that [ could succeed at
anything I tried. She gave
me the most wonderful
a feeling of indestruc-

Armed with this supreme
confidence he weni off to
conquer Chicago — and be-
came a glove salesman in
a department store. It was
there that he hit on & busi-
ness philosophy he was to
adhere to the rest of his
life: “'Get out when things
are golng good.™

Sell moved back into
journalism, selling adver-
tising and writing features
for the Chieago Daily
News, and became editor
of the book page. At atime
when literaryeriticism
wias dominated by the
Eastern press, Sell turned
his page into one of the
best in the country — and,
true to his credo, moved
on

But not before marrving
Maud Anne O'Harrow, a
voung actress he had met
while working as a report-
er. He also had been moon-
lighting in the furniture de-
partment of Marshall
Field’s and within a few
months decided he had
learned enough about fur-
niture to write a book. So
he and his wife turned out

Good Taste in Home Fur-
nishing,” the first book on
interior decorating to be-
come & popular success

The head of the Hearst
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HEMNRY SELL has been a success in everything he touched
in a fantastically varied lite. His latest venture is a book

groip of magazines then
asked him to come to New
York to edit Harper's Ba

“1 had never read a

gaar
copy of it in my life. and
had almost oo qualifica-
tions for the joh, so I of

course decided to take it,”
he said.

Sell's Namboyant editing
of Harper's Bazaar and his
ease of movement among
the super-rich caught the
eve of William Randolph
Hearst himself, who began
summoning Sell to throw
parties for him. The combi-
nation of Hearst's foriune
and Sell's ability to spend
it ecreated some parties
that have yet fo be
equaled

Time to move on
He left Harper's

Agalr

Bazaar

and Hearst and bought an
advertsing agency and

soon had eigned up an im-

pressive list of clisnts.

It was his interest in
health that got Sell inter-
ested in his next career:
vitamins. He produced a
capsule called Vitamin
Plus, the “plus being irom
and liver.”

From vitamins, it was a
hop, skip and munch to
Sell*s nutrient-packed liver
paste. It was so good for
you, one story goes, that a
group of stranded Ameri-
can f[liers during the war
lived on it for three weeks
— and were in better
health when rescued than
when shot down

In - 1948 Richard Rovere,
in the New Yarker maga-

zine, did a profile of Sell —
researching the series for
over a year. It prompted
Sell to realize he was a ce-
lebrity, and to think hard
about what he would
change in his lfe. He de-
cided that riches weren'l
enough (“rich people have
to be too humble™), that he
still eouldn't “‘sit up fronmt
in life."

What he wanted, he
came to understand, was |
the journalist's-eve-view of
life, and so when Richard
Berlin, president of the
Hearst Corp., asked him if
he Enew someone o take
over Town & Country mag-
azine, Sell sajd, *Me." He
was hired, sold his meat
company, and has been
happy as a baby ever
since

tribe, and beéecame her
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